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PKM GALLERY Beijing is proud to announce an exhibition of new work by Wang Qingsong, his 
first solo show of new works in China in eight years. This exhibition, “Caution”, is a continuation of 
Wang Qingsong’s use of meticulously planned and constructed sets as a backdrop for photographic 
questioning of familiar cultural signs, symbols and skepticism related to China’s recent rapid changes.  
Wang Qingsong has developed a unique personal language for which he has become renowned.  His 
works cut straight to the social realities of contemporary China and hence sometimes even likened to 
photojournalism. While it would seem an oxymoron, Wang Qingsong achieves this effect through 
creating settings that are transparently fake and yet still maintain a documentary-like quality.   
  



In this exhibition, for the first time, the artist presents a site-specific installation set created within the 
gallery space where the interior is completely wrapped in the ubiquitous red, white and blue, striped 
tarp that blankets much of China’s evolving urban landscape, transforming the gallery into a 
circus-like construction site with a marked sense of impermanence.  Masterpieces of both Asian and 
Western art are printed directly onto the fabric. This is where Wang Qingsong urges caution – the 
impermanence can point to many things – the booming domestic art scene in which the artist himself 
is a participant, China’s economic growth, the assumed fixed nature of the artistic canon.  However, 
Wang Qingsong’s art is never didactic; he makes no clear answer but rather opens up lines of 
questioning.   
 

 
 
Recently, Wang Qingsong has begun working with video and film putting his still works into motion.  
His recent photographs are marked by a noticeable focus on spaces and architecture and a void of 
people, however the liveliness and energy that is associated with his work is still accomplished 
through video.  In “Caution”, the enwrapping inescapable nature of the installation compels the 
audience to become part of the artwork, a fact which is heightened by the surveillance system 
installed on the gallery’s second floor which allows viewers to observe their counterparts on the first 
floor. In this multi-faceted exhibition, in showing the photographs and the set side by side, this 
exhibition allows insight into Wang Qingsong’s creative process like never before. 
 
Wang Qingsong’s work has been the subject of numerous solo exhibitions and group shows around 
the world at institutions and events including the Rencontres d’Arles in France (2006), the Mori Art 



Museum in Tokyo (2005), the Museum of Contemporary Art in Denver (2004), the International 
Center for Photography  (2004 and 2006) and PS1 Contemporary Art Center (2002) in New York. 
 
 

 
 



Wang Qingsong: artist statement 2008 

 

For China, with 1/5 of the population in the world, it has to resolve problems of clothing, food, housing 

and transportation. In housing, developers of real estate have created such terms as “Chinese Manhattan”, 

“Oriental Versailles”, “Park Avenue Apartments”, “Palm Beach Springs”, “Roman Garden”, “Modern 

SOHO”, and “European Classics”. In food, it is well known that McDonald's and Pizza Hut are just 

fast-food stores in Europe and America. However, when they came into China, they became the top 

cuisine and hot rendezvous for people to have parties, invite friends, celebrate birthdays and meet lovers.  

 

 

Thinker , photograph, 180x90cm, 1998  

“Follow Me” is the first English language-teaching program introduced by CCTV in 1982. This 

English-training series had sixty units, which were repeatedly shown for twelve years. It had 10 million 

viewers and sold over 30 million textbooks, setting a Guinness record for foreigners learning English. 

Many Chinese people got a glimpse of the western lifestyle from “Follow Me.” Farmers, workers, soldiers 

and students, even monks at Lama Temple, enjoyed the program as a window to learn what foreigners eat 

and wear and how they live. Many people consider “Follow Me” as the Bible for learning oral English.  
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Follow me, 20x300cm, 2003 

On a huge four-meter wide and eight-meter long blackboard that I set up in Beijing Film Studio in 2003, 

many Chinese and English terms and sentences about changes in Chinese history and culture selected 

from English-training textbooks were scribbled in chalk. From the early TV series of “Follow Me” to my 

photograph “Follow Me”, it has been my dream to see “China Walks towards the World, and World 

Learns about China”. 

“Competition” (170x300cm, 2004) focuses on the power of ads and the misconceptions that ads can create. 

For this photo work, I constructed a chaotic backdrop where over 20 people are depicted in a frenzy of 

competition with some even fist fighting while jostling for ad positioning on a huge billboard 

advertisement; this struggle for the most optimal outdoor ad placement is perceived as inevitably bringing 

power and influence. The struggle for ad placement in public space in China is not unlike a battlefield 

strewn with casualties after a pitched battle for power. Today one brand wins. The next day, its competitor 

will replace it with better positioning on public spaces.  



 

Competition, 170x300cm, photograph, 2004 

In this work, a huge wall, that stands about 14 meters high and 40 meters across, was created. I fixed over 

600 pieces of paper (110x90cm each) writing characters in traditional Chinese ink brush style and felt tip 

pen and magic marker, a random selection of slogans and phrases from the advertisements that bombard 

us here every day. These ads include both domestic and international information about companies and 

famous brands, such as the lease of houses, education programs, restaurants, foot massage, etc. Altogether, 

around 2000 varieties of products and services appeared on this huge wall to show off the allure of this 

mass advertising campaign that surrounds us. 

 

“Dream of Migrants” seems to show us a derogatory China where aimlessly drifting population move 

from one place to another, mostly from countryside to big cities to look for jobs. This group of people is 

called unauthorized flow of population. They are referred to as elements of social instability. They are of 

special identity and marked with demean features as dirty, unstable and dangerous. In Beijing, there are 

nearly 3 million such people. They all hold a dream and look for opportunities when they flow from their 

hometown to big cities. They bring stimulus for urban development but also bring forth a lot of unstable 

factors, such as their children have no nice schooling and the families have no stable housing. They used 

to be driven here and there due to lack of money and honor. Many people take them as vibrant force but 

most people regard them as social virus. This derogatory terms sometimes is mixed up with “Tramp, 

loafers, gangsters, rascals…” 

 



 

Dream of Migrants, 170x400cm, photograph,2005 

 

“UN Party” refers to the globally popular gatherings, forums, conferences and dinners… In the left panel 

of this work, over 1300 people sat around U and N shaped tables and enjoyed cheap fast-food while 

entertaining heated discussions and expecting a bright future. However, in the right panel, all that remains 

are leftovers and a scene of chaos. The clouds of smoke overshadowing the black secretive place represent 

gloomy fantasy. 

 

  
UN Party, diptych, 170x280cm x 2 pieces, photograph, 2007 

 

I have been working with photography for over ten years. My photo-works talk about a lot of interaction 

between native/national traditions with modern tastes, development and new innovations which break 

through our old frame of mind of cultures. My works sometime challenge the issue of modern versus 

traditional provoking people to keep concentrating on memories and new occurrences of stories in this 

modern world.  

 

 

 
 
 
 



Wang Qingsong’s First Short Film “Skyscraper” 

6 minutes, 2008 

 

 

This short video piece was created from January 1, 2008 to February 4, 2008. The installation for this 

work took about 20 days, employing over 30 scaffolding workers per day to build the structure. During 

these 35 constructing days, I had to ask for the departure of all workers from the scenario when the 

shooting took place. Therefore it took much longer time though this video is only five minutes long.  

 

The installation is about 35 meters tall, with a diameter of 40 meters. The scaffolds bars are painted with 

gold colors so that they look shiny under the sunshine. The soundtrack of “”Silent Night” melody creates 

a very peaceful and melancholy tone. I want to show how dramatic these changes happen in a poor 

countryside area nearby Beijing seemingly without human intervention. In this work “Skyscraper”, I hope 

to express the feeling of a very strange and sad feeling for this monster-looking building, representing the 

dramatic developing stage in China. 

 

 

 

Skyscraper, 160x300cm, photograph, 2008 

 

 

 
 
 


